OAHI'OZ KATAPTIZHZ EIAIKOTHTAZ YMNAAAHAOZ TOYPIZTIKOY TPA®EIOY

QPOAOrI'I0 NMPOIrPAMMA EIAIKOTHTAZ:
« YIMAAAHAOZ TOYPIZTIKOY FrPA®EIOY»

EEAMHNO A B r A
MAGHMATA ©  E|z2 |O|E |Z |O©®|E |Z |O|E |Z
1 | ATTAIKA, ATTAIKH TOYPIZTIKH OPOAO- 3 3 |3 3 12 |2 (4 |2 |2 (4
rA
2 | TEPMANIKA 2 2 |2 2 |2 2 |2 2
3 | TAAAIKA 2 2 |2 2 |1 |1 ]2 |1 ]1 ]2
4 | XPHZH H/Y, EIZArQrH ZTHN MAHPO®O- 112 (3 |1 (2 |3

PIKH, XPHZH AIAAIKTYQY (INTERNET)

5 | OPFTANQZH KAI AEITOYPTIA TOYPIZTI- 2 2 |2 2 |2 2
KQOY r'PAGEIOY

6 | BAZIKEZ APXEX TOYPIZMOY & TOYPI- 2 2 |2 2
STIKH MOAITIKH EYPQMAIKHE ENQSHS

7 | NATKOZMIA TOYPIZTIKH TEQIPA®IA — 3 3 |2 2

TAZIAIQTIKOI OAHI Ol

8 | AIEONEIZX XXEZEIX META®OPQN 2 2
9 | AEPOIOPIKOI NAYAOI — EKAOXH EIXI- 3 3 |3 3 1112 (3 |1 ]2 |3
THPION - XY>THMATA KPATHXEQN
10 | IZTOPIA TOY EAAHNIKOY MOAITIZMOY 2 2
11 | EEYIMHPETHZH NEAATQN: TOMEIZ TOY- 2 |1 13 |2 2
PIZTIKON YMNHPEZION &
ENAAAAKTIKEX MOP®EZ TOYPIZMOY
12 | MEPIBAAAONTIKH MOAITIKH KAI MPO- 111 |2
2TAZIA XTON TOYPIZTIKO TOMEA
13 | XTOIXEIA EMMOPIKQOY AIKAIOY 2 2
14 | TOYPIZTIKO MARKETING — AEZIOTHTEZ |2 |1 |3 [2 |1 |3
MNOAHZEQN
15 | XTOIXEIA TOYPIZTIKHZ NOMOGEZIAZ 2 2 |2 2
16 | ENIXEIPHMATIKOTHTA — TEXNIKH ETI- 1 1
KOINQNIAZ
17 | BAZIKEZ APXEZ AOTIZTIKHX 2 2

18 | AEPOMETA®OPEZ:AEPOINOPIKH ETAI-
PEIA, AEPOAPOMIO — YMNHPEZIEX

19 | AIAXEIPIZH EIZEPXOMENOQY — EZEPXO- 2 2 [1 |1 |2
MENOY TOYPIZMOY, OPTANQMENO TA-
=IAI (MAKETO), ENAITEAMATIKOZ TOY-
PIZMOZ, TAZIAIQTIKEZ TYTIKOTHTEZ

—_
—_
N

20 | 2YZTHMATA AEITOYPIIAZ TPAGEIOY 3 |3
(FRONT/BACK OFFICE)

21 | MTYXIAKH EPIrAZIA 6 |6
ZYNOAO QPON 24 |3 |27 ]|22]|4 |26 |19 |6 |25 | 11|15 26

O = MAOHMATA OEQPHTIKA
E = MAOGHMATA EPIrAZTHPIAKA
2 =2YNOAO QPQN MAGHMATOZ




