EIAIKOZ TOYPIZTIKOY NMPAKTOPEIOY

QPOAOTI'10 NMPOIrPAMMA EIAIKOTHTAZ:

«EIAIKOZ TOYPIZTIKOY NPAKTOPEIOY»

EZAMHNO A B r
MAGHMATA (C] E | |©|E|Z ©|E |2 |[© |E |2
1 | XPHZH H/Y 2 |2 2 |2
2 | BUSINESS ENGLISH AND TOURISM TER- | 3 3 |3 3 |3 3 |3 3
MINOLOGY
3 | TAAAIKA 3 3 |3 3 |3 3 |3 3
4 | TOYPIZXMOZ KAI AEPOTOPIKH BIOMH- 3 3 |3 3
XANIA META®OPQN
5 | TAZIAIQTIKH FTEQrPA®IA KAI TAZIAIQ- 3 3 |3 3 |2 2
TIKOI OAHIOI
6 | OPFTANQZH KAI AEITOYPIIA TOYPIZTI- 2 2 |2 2 (1 |1 |2 3 |3
KOY N’PA®EIOY KAI AEPOIMOPIKHZ E-
TAIPEIAX
7 | TOYPIZTIKO KAI AEPOTIOPIKO 3 3 |3 3 (2 (1|3 2 |2
MARKETING
8 | AEPOIOPIKO AIKAIO KAI AIEONEIZ 2 2 |2 2
>XEZEIZ (IATA- UFTAA - ICAO - BSP)
9 | AEPOINOPIKOI NAYAOI 3 3 |3 3 |3 312 |13
10 | META®OPA EMIMOPEYMATQN CARGO 3 3 |3 3
11 | 2YZTHMATA KPATHZEQN - CRS 2 |1 |3 3 13
12 | AEPOAPOMIO — AEITOYPTIA - EZYTIH- 2 (1 (3 |1 |3 |4
PETHZH NMEAATQN
13 | APXEZ AOTIZTIKHZ 2 2
14 | TOYPIZTIKEZ YNHPEZIEZ (Eicaywyn — 2 (1 (3
Kpatroeig ota =evodoyeia — ©aA. Toupl-
0ouog — Evoikiaon AuTokiviTwy)
15 | AHMIOYPTIA KAI AIAXEIPIZH MAKETQN 4 4 5 |5
AIAKOTQN (incoming, business travel-
congress-Incentives)
2YNOAO QPON 27 2 129 |27 |3 |30 |22|4 |26 |9 17 | 26

O = OEQPHTIKA MAGHMATA
E = EPTAZTHPIAKA MAOGHMATA
2 = 2YNOAO QPQON MAOGHMATOZ




