TOMEAZ : TOYPIZMOY - META®OPQN (03)
OMAAA EIAIKOTHTAZ : TOYPIZTIKQN YIMHPEZIQN (0304)
EIAIKOTHTA : EIAIKOZ AIAXEIPIZHZ TOYPIZTIKQN EKAHAQZEQN

KQAIKOZ EIAIKOTHTAZ :

03.04.04.1

QPOAOrIO NPOrPAMMA

EZAMHNO

MAOHMATA

m|(>

ATTAIKA

N

] [o]

XPHZH H/Y

FTAAAIKA

NNDNM

EYPQIMAIKOZ NOAITIZEMOX & MAPAAOZEIX

a|RwN=

AYNATOTHTEZ EMAITEAMATIKHZ
AMNAZXOAHZHZ ZTON TOYPIZMO

HIBININNDM

o

APXEZ & NPAKTIKEZ TOY EYPQIAIKOY
TOYPIZMOY

F N

YYXAIQriA — AOAHZH NEQN

YYXAIQriA — AOAHZH HAIKIQMENQN

NN

TOYPIZTIKH NOMOGEZIA

APXEZ OIKONOMIKHZ EMNIZTHMHZ

. |APAZTHPIOTHTEZ & EKAHAQZEIZ XTON

EAEYOEPO XPONO

HIABRINDN

HIABINDN

12.

APXEZ MARKETING

N

N

13.

AITAIKH TOYPIZTIKH OPOAOTIA

N

14.

TAAAIKH TOYPIZTIKH OPOAOTIA

15.

TAZIAIQTIKH TEQIrPA®IA

16.

AIKAIOMATA - YINOXPEQZEIX MNEAATQN

HIADNN

17.

XPHZH H/Y ZTON OIK. MPOrPAMMATIZMO

18.

APXEZ TOYPIZTIKOY MARKETING

19.

TOYPIZTIKA NMPAKTOPEIA

20.

ZYTXPONEZ MOP®EZ HIMIOY TOYPIZMOY

P E-NE Y

A ABDDNDND

21.

AIAXEIPIZH TOYPIZTIKQN EKAHAQZEQN

22,

OIK/KOZ NMPOrPAMMATIZMOZ & EAEMXOZ
OAIKHZ NOIOTHTAZ

23.

AIAXEIPIZH ANOPQIINOY AYNAMIKOY zTIZ
TOYPIZTIKEZ ENIXEIPHZEIZ

24.

YYXAIQriA — AOAHZH NEAATQN

25.

NOAITIKH TOYPIZTIKHZ ANAMTY=HZ

ZYNOAO

20

22

24

26

24

28

© = MAOHMATA OEQPHTIKA
E = MAOHMATA EPIAZTHPIAKA
2 = ZYNOAO QPON MAOGHMATOZ




