YTEIAZ - AIZOHTIKHZ - KOINQNIKQN YMHPEZIQN (13)

TOMEAZ :
OMAAA EIAIKOTHTAZ : KOINQNIKQN YMHPEZIQN (1305)
EIAIKOTHTA: ZTEAEXOZ OPIANQZHZ KAI AIOIKHZHZ MAIAIKQN

KATAZKHNQZEQN

KQAIKOZ EIAIKOTHTAZ : 13.05.02.1

QPOAOrO NPOrPAMMA

EZAMHNO | A | B | r©r | A |
MAOHMATA |0|E|z]|o]E[zZ]0]E|Z|O]E][Z]
1. [ATTAIKA 3 3[3 3[3 3[3 3
2. |[XPHEZH HIY 2[2 2[2
3. [FENIKH YYXOAOrIA 2 2
4. [IZTOPIA KATAZKHNQZEQN 2 2
5. |EEEAIKTIKH WYXOAOTIA 2 2
6. |OPINOZO®IA THEZ KATAZKHNQIHE 2 2
7. INOMOGETIKO MAAIZIO KATAZIKHNQZEQN 2 2
8. |BAZIKEZ APXEZ MANAGEMENT 3 3[3 3[2 2[2 2
9. |OIKONOMIKA XTOIXEIA KATAZIKHNQZEQN 2 2[2 2
10. [ETEAEXQZH & OPFANQZH KATAZKHNQSHE 2 2[2 2
11. |KATAZKHNQTIKO NPOrPAMMA 2[2]4[2]2[4]2]4]6
12. |BAZIKEZ APXEZ MARKETING - YMHPEZIEX 3 33 3[2 2[2 2
MARKETING
13. |[EFTKATAZTAZEIZ KATAZIKHNQIHE 2[2]4[2]2]4
14. |EKNAIAEYZH MPOZQMNIKOY KATAZKHNQEHE 2 2[2]2[4]2]2]4
15. |BAZIKEZ APXEZ OIKONOMIKHE ©@EQPIAE 2 2[2 2
16. [TAAAIKA 3 3[3 3[3 3[3 3
17. |[ZTOIXEIA YTIEINHEZ — MPQTEX BOHOEIEZ 2 2[2 2
18. |BAZIKEZ APXEZ EMIKOINQNIAL 2 2
ZYNOAO QPQON 26| 2 [28]24] 4 [28]20] 6 |26]18]18]26

© = MAOGHMATA OEQPHTIKA
E = MAOHMATA EPIAZTHPIAKA
2 = 2YNOAO QPON MAOHMATOZ



