OAHIOZ KATAPTIZHZ EIAIKOTHTAZ: ZTATIZTIKHZ EPEYNAZ & AHMOZKOIMHZEQN

QPOAOI'TO ITIPOI'PAMMA EIAIKOTHTAZX:
" ETATIXTIKHY EPEYNAX AI'OPAY & AHMOXKOITHXEQN "

| MAGHMA EEAMHNO | EEAMHNO | EEAMHNO | EEAMHNO
AJA O|E|Z|O|E|Z|O|E|Z|O]|E]|Z
1 |ETATIZTIKH I L 1, 1V 2 212 212 21212)| 4
2 |BAZIKEX APXEZ MANAGEMENT 3 3|3 3
3 |FENIKH WYXOAQOTIA 2 212 2
4 |KOINQNIKH WYXOAOTIA 2 212 2
5 |MARKETING I, II, llI, IV 3 3|3 313 313 3
6 |BAZIKEX APXEZ EMIKOINQONIAX 3 3
7 |ZYMMNEPI®OPA KATANAAQTH 3 3|3 3|3 3
8 |MEOOAOI EPEYNAZ AITOPAX 3 3|3 3|13]3]6]|3]|]3]6
9 (E;;PY(I)\JII?-I_I'_I'II'L(GH)AHMOZIOFPAGJIA > 5| o > 3|3
10 |TEXNIKH THZ ZYNENTEY=HZ 2 2 2|2

AHMIOYPTIA & A=IOAOTHEH
1 [AEAOMENQN EPQTHMATOAOTIOY 2 2|2 2|2 2 2| 2

12 |ZTATIZTIKH ANAAYZH AEAOMENONMEH/Y | 2 | 2|4 | 23| 5 313 313
13 |AITAIKA 3 313 313 313 3
14 |XPHZH H/Y 2|2 2|2 212 2|2

ZYNOAO 261 4]130|25| 5130]|22| 8 |30|13]|17]30

To mpodypappa cuvtaydnke yio amdeotrtoug FTEA // Avdpkea eEopnvav : 14 gfdouddeg

0 = MAG. ®EQPHTIKA, E = MAG®. EP’AXTHPIAKA, £ =XYNOAO QPON

* Y10 A" EEdunvo Katdptiong ot KataptilOUEVOL Kol GTO. TAMIGLO TOV EPYOSTNPLOKAOV-LUKTOV
podnudtov: a) MéBodor épevvag ayopds, B) Teyxvukn g ovvévrevéneg, v) Anpuovpyic ko
0ELOAOYN 6N OLO0PEVOV EPOTNIATOLOYIOV, EMAEYOVV GE GLVEPYACIH LLE TOVG EKTOLOEVLTES TOVG
emikapo Oépata mPog Epevvar M ONUOCKOTNOT, ONUIOVPYOLV TOLG  OVTIGTOLYOLG TUTOVG
EPOTNUOTOAOYIOV TPO®BOHV KOl GUAAEYOLV TO GUUTANPOUEVO OO TOVS TOAMTEG-KOTOVOAMTES
EPOTNUATOAOYIN. XTI CUVEXEWL UETA amd TNV MAEKTPOVIKY emelepyocio TV OEO0UEVOV TOV
oTOYElOV TOV EPOTNUATOAOYI®V, CLUVTAGGOVY TIVAKEG TMV OMOTEAEGUATOV KOl KATOYPAPOLY TO
ocvoumepdopato g épevvoc. Ot epyacieg Tov Kataptilopévev mapadivovtal, a&loAoyovvTaLl Kot
Babporoyodvtal amd TOVG EKTAOEVTEC.
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