TOMEAZ: XPHMATONIZTQTIKQN & AIOIKHTIKQN YINMHPEZIQN
OMAAA EIAIKOTHTAZ: AIOIKHTIKQN
TITAOZ EIAIKOTHTAZ: TEXNIKOZ EZEYNHPETHZHZ NEAATQN (TEN)

a/a EZAMHNO A B r A z
Ma@niuara © E|Z|0 E|XZ O E | X|0O0 E| |0 |E Z
Eicaywyn otnv Opydvwon &
K1 |Management Twv T.E. 2 23 5 5 -
K2 |Eicaywyn otnv MNapaywyn Twv T.E. 2 2|3 3 5 5
K3 Eicaywyn otnv «lMoiétnton» 1 1 3 3 4 4
K4 |Oikovouikd trepifaAAov oTig TE 2 2 3 3 5 5
Eidika Oéuata Epyaciokwy Zxéoewv
K5 |oeT.E. 2 2|3 J 5 -
E(pappoo’peva MaBnuaTika & 3 3 3 3
K6 |ZTaTIOTIKA
K7 |Eicaywyn otn AoyIOTIKN 3 3 3 3
K8 (Texvikég Emikoivwviag 2 2|2 2 1 1 5 5
Eicaywyn oe 8éparta "Aikaiou”
, p 2 2 2 2
K9 |(eptmopikoU & HETAPOPWV)
Eicaywyn ota Bépata TTwANcEwy -
X ) 3 3 3 3
K10 |marketing yevikd
Ac@ahieia & YY|s|vn Epyaciag kai 2lola > 2
K11 |[NupotrpocTaacia
K12 |AyyAiké (kai yevikr) opohoyia T.E.) 3 3|2 2 5 5
K13 |H/Y ka1 epappuoyég (office) 4 | 4 6|6 1010
Eicaywyn oTIg TEXVIKEG TTWARTEWV -
marketing & emmiKoIvwviag oTnv epyaacia 4 4 | 3 3|7 7
TEN2 Twv T.E.IM.
H/Y : epappoyEg xpriong TVAKwY oTnv
TEN9 epyacia T.E.T. 414 3|3 s
H/Y: epapuoyég xpriong Apxeiwv otnv
TEM10 epyacia T.E.IN. 3 3 6=
AyYAIKG (opoAoyia/epapuoyn] & 4 44 4 8 8
TEM11 |EMNATT/KH OPOAOTIA ZTH FAAAIKH
TEM12 | ddakeAog-€101K6 Oéua Epyaciag TEIN 3|3 313
ZYNOAO 20 4 24|17 8 (25|18 7 25|/ 7 | 9 |16/ 62 23|88

XPONIKH AIAPKEIA 2XMMOYAQN ANA EZAMHNO >TO IEK:

A 14 EBAOMAAEZX
B 8 EBAOMAAEZ
r 8 EBAOMAAEZX

A 6 EBAOMAAEX

TO YMOAOITNO TOY EKMNAIAEYTIKOY XPONQOY KAGE EZAMHNOY (14 EBAOMAAEY)
FINETAI XTHN ENIXEIPHXZH (TAXYAPOMEIO) KAI ZYTKEKPIMENA:

B 6 EBAOMAAEZ

r 6 EBAOMAAEZ

A 8 EBAOMAAEZ




